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Featuring

SMART-4-Kidz!
LOCAL MAMAPALOOZA FESTIVALS: Large-scale, outdoor,       

                                  Free public events highlighting mom-branded entertainment and women-   

                                                            owned businesses that benefit communities and families.
Westchester, NY



New York City
Kensico Dam Plaza



Summer on the Hudson at Riverside Park

May 22, 2010




May 23, 2010
We invite you to participate in Mamapalooza Events, featuring SMART-4-Kidz, as a partner sponsor. Bring your product or service to the community on a local level. Be present to meet the family decision makers: Moms!
Mamapalooza events are large-scale outdoor festivals that embrace and include entire communities! We highlight families, feature mom-branded entertainment, women-in-business, education, social services and well-being for all. Mamapalooza is an award-winning media and event company that is media friendly, racially diverse, socio-economically inclusive and trend setters in each market. We have been bringing events to market for nearly a decade and have a data base nationally of over…………….women.

SMART-4-Kidz is an evidence based class, currently in NYC afterschool programs. SMART teaches children a portable skill set proven to help with focus, anxiety and feeling more positive about possibilities and future outcomes. The classes include dance and movement, poses that mimic nature, breathing techniques and storytelling.   SMART-4-Kidz classes will take place every hour on Mamapalooza event days in New York City and Westchester.

Sponsor benefits include on-site signage, on-site representation, and opportunities for product giveaway as well as marketing and public relations tie-ins.

· 80% of all consumer purchases are made or influenced by women

· Word of mouth is the number one influencer of purchaser decisions

· 71% of word of mouth takes place in person

· MaMaPalooza puts your brand in the hands of women where they connect
· Women & moms are high spenders of multiple retail categories
· Mom’s with purchasing power are highly engaged & early adopters across diverse industry segments 

ATTENDANCE:      Between 5,000- 20,000 (per festival)
DEMOGRAPHIC   30% infants and school-age children 

COMPOSITION:    37% women and moms age 20 – 39

                               33% moms, dads and grandmas age 40 – 59+  

Direct Consumer Engagement Opportunities: A table and space of your own at the event. Spread the word about your company, give samples, answer questions, highlight your own local activities, website, sales opportunities as you meet face-to-face with socio-economically diverse women, mothers, fathers, grandparents, caregivers, politicians, business owners, and service providers!

Media: Increase awareness for your brand via direct exposure to thousands of eager buyers in your own backyard. You will also benefit from Mamapalooza.com and SMART4Kidz.com site exposure, our local media partners, radio and vlog broadcasts, Mamapalooza TV, Mamazina emails and blogs directed toward potential expo attendees, mention on all attended PR. 

Additional presence at the SMART-4-Kidz area at the festival! Bring an additional representative to the S4K area to spread your message or your giveaway!
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call for pricing
· Your logo and products on your own display area in premier section at the event.
· Sample, certificate or brochure giveaway’s of your product at your table.
· A secondary representative and product give-away site at the SMART-4-Kidz class area.

· Your logo (hot link) on Mamapalooza websites  (1,000,000 website visits annually)

· Your logo (hot link) on SMART-4-Kidz website Events Page immediately upon signing.

· Your logo on SMART-4-Kidz give away posters or brochures.

· Pictures of your participation on the Mamapalooza & SMART-4-Kidz websites after the event.

· Custom created video footage and photography available as content for your website, to help promote and activate your sponsorship

· Sponsor mention in public relations campaign including Mama founder Joy Roses’s radio show.

· A cost per thousand (people reached) of $1.50- 2.00…up to hundreds of dollars less than TV, Radio, online or print!

· Participation in conference call before the event to secure all details.

· Goodwill in the marketplace which is priceless!

Joanne Cini, SMART-4-KIDZ   joanne@smart4kidz.org 212 595 kidz (5439)   www.smart4kidz.org
Rebecca Zabal, Mamapalooza and SMART-4-KIDZ  Business Development rzabal@msn.com 

Carla Moller, E xecutive Assitant, Mamapalooza E: info@mamapalooza.com  PH: 310.709.0101


































